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THE TEACHING CONTEXT OF MY
SCHOOL

* I am working in the main town of El Garraf, Vilanova i La

Geltru, in a secondary school called IES Francesc Xavier
LLuch i Rafecas.

* It has around 750 students distributed in the four courses of
ESO (nearly 240 students) and the rest between “Batxillerat”

and the medium grade and high grade of vocational education
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THE TEACHING CONTEXT OF MY
SCHOOL

* The student com from 12
to 18 years old, li.shed‘ in
Vilanova during t |
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( VILANOVA | LA GELTRU

® Vilanova i la Geltri is 40 kms from

Barcelona and it is well linked by motorway,

bus and train.

Ok nspﬂam del Liobregat
O Prat de Llobregat

* It is 33,6 km? in area and has

approximately 60.000 inhabitants.

* The main source of wealth is focused on

services (including residential construction).

* It has also one of the most important

fishing fleets of Catalonia and there is still

some remaining agriculture.




OVERVIEW OF THE MATERIALS

® Aim: to get students thinking
about some of the issues
STARTING A BUSINESS surrounding a new business

Writing a Business Plan

start up.

STUDENT’S WORKSHEETS

* Group: 4th 5f ESO as an

introduction to what business

Rosa Domingo Calpe

OCTOBER-DECEMBER 2008 is about.




OVERVIEW OF THE MATERIALS

STARTING A BUSINESS

Writing a Business Plan

STUDENT’S WORKSHEETS

Rosa Domingo Calpe

OCTOBER-DECEMBER 2008

® Consist of 3 Units in which
they will try to act as

businessmen/businesswomen:




UNIT 1 SUMMARY

ETARTING A BUSINEERS

unit 1 plan: the idea

unit 1: the ides

KEY SKILLS: Studants will ba abke o ldentiy & business apportunity and to svaluats a project
* Topic: THEIDEA TRAMSFERABLE SKILLS
* Communicathee skills: Studants will b stk
}. 5” h]e{:t EU 5|NE55 1. Torslste obssrvations, sxplanathons, thoughts, smothans, ghve acoounts of swperisncss, gpinlons and develap
argumeant.
- 2. Taolnt=rpret and understand the siuations sha'he willl encounter In everyday contexts and beyand.
* Lewvel: 477 OF EED
*  Methodological skills: Studsmts will be sl
. . \ 1. Toacoess and communicate infirmiation using different supparts including 10T Infarmiation handiing toals to ksarn,
* Materials for students: STUDENTE WORSHEET AND SUFPFLEMENTARY MATERIAL 2. Toapgly study skills Including strabghc thirking and cooperation and sel-evaluztian sidlls.
* Personal skills: Studs=nts w b= abis.
LESSON TIMING SUPPLEMENTARY MATERIAL 5 ROOM 1. Ta creste, initlate, develop and assess Individusl or collective acthvitl=s or projects with creathity, confidencs,
raspansisiiity and critical thinking.
Lesson 1: o | AcTraTy 1
= H i . . Plase FERSOMAL SOCIAL AND CIVIC SKILLS: Studsmts will o= ane
Demdlng what is hiwuers THE!DE.,{_MW polnt Classroom Ta understand the social contet whens shane Ias, COODErAtE, sMancipe and STARe dEMOCTATIC valUss In & plural society and
bE:St ACTIVITY I power point =ngage afsctivaly with othars in s Improvement.
Alm: Studants will lsarn how 0 svalusts 3 business idea and how to desoribe tha idea in both ways: wiiting and spasiing,
Lesson 2: TEACHING
- d . |ACTIVITY Z: OEIECTIVES LEARNING OUTCOMES | COMMUNICATION CULTURE
Writing down oL | SKILLS handous Computer room
a - -
what you are SOLRCE OF FINANCE handout CONTENT CONTENT
: *  Language of
planning ey
*  Perzonal Rl unaerstang the Ry Conoen.
N acanamic ‘ocabulary for
g m—:ﬁ :f;- SmAranment degoribing thamsahves
* .:.:n-n-r :' D= maware of thair and skllls, Mdass,
ACTIVITY % amdranmant anliftias ta be an products and sarvicss,
HOW T0 DO AN EFFECTIVE *  mnaduct ar senvice e wrsts | e st
. " % what tiicatian, :
Lesson 3: . | POWER POINT PRESENTATION e g0 prazuct or and summarising.
. iz . ~ sarvios iz
Explalnlng your hours | FEET BOLRL Lomputer room e » language for B apars of tha variabies that a%ect 8 start
id * | PRESENTATION SELF- feaming up business In & competithve and glabalized
Idea . . Discuss wearid,
ME! soussing and
AS’S’ES'SJJE:\TS’HEFTPE{H@M_ COGNITION COGNITION e oaas o
BUSINESS IDEA EVALUATION Suggactians
Evalusts through -
Feandont Ta affer appartunitis diszussian, + L3 e
for students to use summarization and h;‘:::,:“ rough
their previous mgra=ment on & S oortanmnys and
knowkedgs in & Spaciic lssus. JR—
practicsl way, and ta _J“ edictane ‘f'”:w
miaiks tham abl= ta Evaluate ganary :Eﬁfi.ﬁ;‘; 1
think of thamsaives as advantages and ;5 1=I:' "n:-.e :
o T gunary .= g
SiTASVANEAges.
ASSESSMENT CRITERLA: Fupiis should be anie to degorine and svaluate 3 business ides using IT toois.

ROGA DOMINGD CALPE

b IES FRANCESC MAVIER LLUCH | RAFECAS




STARTING A BUSINESS

unit 2 marketing research

UNIT 2 SUMMARY

#* Topic: MAREETRESEARCH

# Subject: BUSINESE

» Level: 477 OF EZO

* Materials for students: STUDENTS WORSHEET AND SUFFLEMENTARY MATERIAL

ETAETING A BUSINESS

umit 2: marketing research

unit 2 plan: market research

KEY SKILLS: Students will be able to make a markst repearch and ta design a pramational campakgn.

TRANSFERAELE SKILLS

*
3

Wy o

Communicative skills: Studz=nts will b abis

. Torelate observations, sxplanstions, thaughts, emathans, ghve scoounts of experiencss, apinkans and develan

argument.

Ta Intanprat and understand the situations shahe will encounter In everydsy conbexts and beyand.

Ta undarstand, parceive and valus, critically, diftsrent cuftural and art forms of exprecsion.

Ta apply the tachniquss, resources and comeentions of the differant artictic languagss.

Ta maks uge of the sscthetic differsnt resources of proaduction and performance to carry out Indhidual ar ool
artistic acthvities.

Mathodological skills: Stud=mts will b abls

Ta aco=ss and communicate infbrmation using dif¥=re=nt supparis including ICT Information handling toals to l=arn.

T apoly study sklis including strategic thinking and coaperatian and saf-svalustion skilis.

{Can transform informatian Inta knowledge activating thinking sidiis In arder to arganize, relate, analyze, synthesize,
make Inferancas and daduct at dierent levels of compbexity.

Can use and raiate the tools and the forms of sxpression of mathamatical thought and ta reacon mathematically in
arder to produce and Imerpret dfferent types of Information as well 25 to broaden knowlsdge an quanmtfative

BEDAECIE.
*  Parsonal skills: Stud=nts will bz abke

1. Ta create, Inftlate, develop and assass Individual or collective acthvities or projacts with creathvity, confidence,

responsioliity and oritical thinking.

FERSOMNAL SOCIAL AND CIVIC SKILLS: STudents will b= abe

To understand the soclsl comewt where shahe lives, oooparats, swercise and share demaocratic values In a plural society and

angage afecthualy with others in s Imarovemant.

Al Students will baann how to do 8 markat resaarch and how ta use this imformation ta dasign a markating plan.

TEACHING LEARNING

OBIECTIVES OUTCOMES COMMUNICATION CULTURE
CONTENT CONTENT
*  Language of
kaming
Ta understand: *  ompigna conpumer | Hey concepts. Vooabdary
¥  mariet regasrch questiannaine 2nd grammar structures

¥ Types ofcompetiars | »  uszihe for making quEstians, for

¥ pricing niarmation =xpiaining the

mathodalogles collscted o dagign | SpecHications of a product
»* product & marketing plan ar garvics and for

dferentiation * de=signa dasigning & pramothona
* ;:TT;: ﬁ-l'la ;:TT;: ﬁ-l'lb camaan. B avware of the nacessitl=s of The pauple

= 7 * Languagse Tor and how culturs afi=cts congumers”
leaming declalans.
COGHITION COGNITION Anstysing, concluding,

SUPFLEMENTARY
LESSON TIMING MATERIALS ROOM
Lesson 1: Get i;g;%\ _
N pewer point
read‘_.-f fDr 1,2 hours | ACTIVITY 2: Computer room
research! ENOW FOUR CUSTOMERS
handeut
Lessor! 2: _ ACTIVITY 3:
Investigating your | 1.2 hours ﬁi‘rﬁmwbcmw point | ¢omouter room
i oL L driidein )
competitors. Product dfe
Lesson 3: Pricing ACTIVITY 4
i 5o - | Productlife quele power poimt | ~ o
. .2 howrs Class
methodologies 2O | e of exiios hamdont room
PRICE power point
ACTIVITY &
. CREATING FOLR
Lesson 4: MARKETING § TRATECY
Differentiating Eﬂ;gifﬂ
yourproductand | ;... | prFFERENTLATION Classroom
identifying your handout
; THE LANGLAGE OF
audience. ADVERTISEMENT handsut
ADVERTISEMENTS
Randout
Lesson 5: Starting ACTIVITY &
g prDthanal 2,2 hours TIPSFOR A Computer room

campaign.

PROMOTTONAL VIDEQ
handout

summarking, discussing,
»  Caollect data and xpresging ld=ss ar

topikcs are 54 Impartant.
analyss [t tamaks | Sugisstions and e

Ta affer appartunities far | gbf_' iy — persuRsng.

iEJC!eTJ 0 Uz Their summarze and *  Languagse through
praviaus knowladge in & . kcaming

oractical way, apohy new = .

__ ! —_— Spantansous and
ungerzisodcomcezizand o o unpradictatie languags
TR une TAT crasthe advantages and that cames up when thay
anlitles. disavaTtages. wairk an thelr gen

* Cresteanddesign | business chaloe.
ads,

B aware of haw Influantial are peopie taa
publicity message, and how Images and

ROSA DOMINGD CALPE

[F¥]

IES FRANCESC XAVIER LLUCH | RAFECAS

ASSESSMENT CRITERIA: Puplis should b= abl= to makes a markst regsarch, to d=sign & marksting plan and to cr=ste &

pramatianal Campakgn.

ROGA DOMINGD CALPE 4 IES FRANCESC XAVIER LLUCH IRAFECAS




ETARTING A BUSINESS unit 3: practicing business ETARTING A BUSINEERS unit 3: practicing business

UNIT 3 SUMMARY unit 3 plan: practising business

KEY SKILLS: Students will b= abl= to confrant real If= business sftustions, dealing with r=al problems and trying ta
salve tham by rale playing

* Topic: PRACTISING BUSINESS
TRANSFERAELE SKILLS
* Subject: BUSINESS * Communicathve skills: Students will bz able
1. Ta lnb=ract with other people and approach other cuftures In an adsguats way.
. 2. Tarsists gbsarvations, sxplanatians, thaughts, smatians, give accounts of axpariancas, apinions and
* Level: 47 0OF EBOD deveion aTgUManT.
3. Talmargrat and understand the situations shahe willl ancountar in everyday comtaxts and bayand.
¥ Materials for students: STUDENTS WORSHEET AND SUPFLEMENTARY MATERIAL 2. Tarefeclon now The Anguage FUNCIONE AN ON Maw 10 USE ThE OMMUNCATie TEROUTCes Specifc of each
currboulsr subject s wall uss lsnguage &5 objact of absarvation and snalysis
*  Methodological skills: Students will b able
1. Ta sccess and communicats irformation wsing different supparts including ICT Informatian handling toals to
LESSON TIMING SUPFLEMENTARY ROOM zarn.
MATERIAL S 2. Taoapply study sidils Including strategic thinking and coaperatian and saf-svalustian siilis.
. Tatransform Inormatian inta knowiedge activating thinking sidils inarder toonganize, relats, analyzs,
Lesson 1 " Are synthasize maks inferenoss and deduct ot dfmnent bevels of complesity,

4. tagaln, proosss and assimilate new knawladge and sidiis [intaliactual, amaotianal and piysical) as well 25

you able to sell

Sesk and make upe of guidance.

d Ct 1.2 ACTIVITY 4: Assessment Classreom 5. Tohandi= af=ctivaly an aray of r=sources b transsorm Informatian Into parsona) knowisdge.
ourproau or haurs *  Personal skills: Stud=nts will be able
Y : p % | sheer1 handour 1. To crests, Initlats, devslop and sssscs Individusl or collscthve acthvitiss or projscts with cresthvity,
Serl..,rlce? confidencs, nesponsibliity and critical thinking.
FERSONAL SOCIAL AND CIVIC SKI udsnts willl be abe
Tao understand the social contewt whens E'IE;-"E e, CoOperats, swensise and share democrathc valuss in a
plursl sockety and =ngage afscthvaly with others In s Improvement.
Lesson 2:
' 1.2 ACTIVITY & Assessment Classroom
BUSH-IESS rDlES. hours Alm: To confront resl s business sFustions: salss, job int=rview, complaints, and dEficulties with the sta® or with
% | sheer2 handour supplksrs. Lsing writing ar spaaiing.
Lesson 3: ACTIVITY & Howto write 2 TEACHING OBJECTIVES | LEARNING DUTCOMES COMMUNICATION CULTURE
H ' letrer of complaint handout ~ .
SDIVIHg ' < o HE"" puter room, CONTENT CONTENT »  Language of
oUrs ~ . classroom
ACTIVITY 10: How toreply a lzaming
prDbIemS' EJ:I y Wy cancspts. Vocsbulary

letrer of complaint handout

Ta understand:
* Probl=matic business

Students will be able ta:
¥ Wrtzalv

and grammar structurss
for maiing quastians, fr

B i -~ P . i ¥ Wirit= and r=ply & -
LESSDI'I 4 . H IfII'Ig ACTIVITY 12: T.J;IE for wridng * *._:__— E-E_I_ nartant in a ':!.—.e'u‘m'r:a it ‘a::a 1-1: prablams and
employees {the 12 & CV power point ot Ity *  ansvEr the talsgtons T samans.
heoiurs Computer room * fw simperamina | * ::;::ajn: *  Languags for Be= ayvraire af the dificulties
C"U"]I Eampleof 8 CV handour =W * =“_Q‘J'_ﬂ_=_n lzaming of running a businass, the
*  How todesl with i Apcloagising, asking fr ncamvenient of warking
Complsints nianmiatian, being with pzopie, The nactessity
R T T A c parpusshe, swprassing | of fiwing problems and
Lesson 5: Hirin A_,TI‘.ITV.E. Job interview e e
. g power point thamsaivas, ciasing a
3 B mprars of wihat 3j0a
employees (the 1.2 - COGNITION COGNITION = e 2
- p Y { h:::_ Ekills handout Classroom . N mearvie Is 50 Impartant.
interview) 5 i L — |orguags throua

Assessment sheer 3
handout

ROSA DOMINGD CALPE 3

IES FRANCESC XAVIER LLUCH | RAFECAS

Students ta uss thelr
orevious knawiladges In 2
practical way, confranting
resal i sftuatians, apoly
new understond concepts
and to uma thelr crestive
anliitl=s.

campiaint, apahying
previous knawiedgs

¥ deal with a prabl=m an
tha tiaghone Ty
mnaityzing previous
knoaladge

Spamtansous and
unpradictabls
Anguage that comes
up wihen they wark an
their awn business
chaice.

ASSESSMENT CRITERIA:

peErgusche, T0 anEwer the phans, to make 3 letter of compiaint and repisy

TOErVEEN .

Pupils should BE able to ldemEHy the stages of 3 sals, to clase m sale baing
%, ta do & OV and to partrmo A jab

ROGA DOMINGD CALPE

IES FRANCESC XAVIER LLUCH | RAFECAS




REMEMBERING 1 BASIC CONCEPTS
1. THE IDEA

(2 MARKET RESEARCH T he fo ur C!s | STAGES OF THE PROCESS |

UNDERSTANDING

3 PRODUCTION PLAN fra mework \\[WHY EACH STAGE IS NECESSARY |

\
4 FINANCIAL PLAN \
5. SWOT ANALYSIS

(6. BUSINESS FORMATS

{ APPLYING |- SOLVE DIFFERENT PROBLEMS USING WORKSHEETS

@ COGNITION

ANALYSING MAKE DIFFERENT RESEARCHES ]

\ EVALUATING |- SELECT AND JUSTIFY IN TERMS OF VIABILITY |

| DESIGN A BUSINESS PLAN |

[ 1. PRACTISING BUSINESS

(8 PREPARE A BUSINESS PLAN/

CREATING

MAKE A GOOD PRESENTATIONJ

STARTING A BUSINESS

( VOCABULARY RELATED TO BUSINESS AND ECONOMY |
(VOCABULARY FOR NUMERACY AND MATHEMATIC CALCULATIONS }{ L ANGUAGE OF LEARNING
( VOCABULARY FOR USING COMPUTERS APPLICATIONS

GLOBAL MARKET
COMPETITIVITY

NEW PROUCTS
GLOBAL WARMING

CONTINUOUS CHANGES

{ TECHNOLOGY (INTERNET) |

RELIGIOUS |
LINGUISTIC

[WRITING A BUSSINES PLAN

|

EXPLAINING PROCESS
[ MAKING CONCLUSIONS AND AGREEMENTS

l ANALYSING AND EVALUATING ALTERNATIVES }'/

GLOBALITATION

\ COMMUNICATION @ @ CULTURE

LANGUAGE FOR LEARNING

\DI\/ERSITY

J

SPONTANEUS AND UNPREDICTABLE LANGUAGE THAT COMES
UP WHEN THEY WORLK ON THEIR OWN BUSINESS CHOICE.

LANGUAGE THROUGH



SCAFFOLDING _{'

® The materials are scaffolded in der to

t"'t" '.»

.
-
»

® Motivate the students? o0 Sy

|

° Slmphfy the taskg to ma&e {ch?m m;ore manageable and

achievable. B B . 3 3 7\’:@:;-:
® Provide some dlrectlon in 1Draer xtg helpthe students focus on
achieving the goal 2 Ve, r«"' SO DI ¥
el *“ : . o4 .'
'ﬂ.

® Reduce frustration and?s < -».f““ :

e Make them cornfortable. u 1ng Enghsh

’

B




Scaffolding examp§ _

* Some examples of scaffoldmg I,use:d are:

Wi, A

LOW ORDERTHINKING £ \‘,;;;1;-'

2.  Fill in the gaps. .'
HIGH ORDERTHINKI&

1. Writing frames

2. Role plays.

3. 10SaWSs.

ANl |
v Al |




INTRODUCTORY POWERPOINT
(language for)

DESCRIBE

= || balimve_,

= | think thet..
= lIn Ty opinion...
= [Firstly it-.

» Seondly it..

= Fanediy it

= THis means Thet..
w TS will ceuss_

v Do

= Az m negult of this...
= [For eomamiphs._.

= O the other hand..
™ AT

= Compened with._.

= Therefons_.

COMCLUDE

= Oin e whaks .
= i Concisin...
= [in The shart tenm._..
= lin The kong benm..

= The mast impartant Schors ane_.

DECIDIMG BETWEEN TWO OPTIONMS

OPTION L OPTIONZ

COMICL IR O
B0HET TRAM LN
T
ROORE- OORT-FA0RT




INTRODUCTORY POWERPOINT

(CONTENT)

STARTING UF A MEW ELUSINESS

@

Finding and developing your idea
v A o ddos G ofew dhs boam ST aToSRg S S
[T E. BT

¢ RLLeT SRESPASROST AT A AP I OED ELENCST
ard amo e St parsadds 5 porseduesT

oF barrios gy ST i
v OOl SO R TR AT T SIS A

ST PSS

Coming upwith a new idea

v 1 wioem vramT e aTo o i bt dom T e

kors am ddos o Tl WEE, Sore AN DI

TrETH 12 g8 SEDaat Riommiyang ool

v Tha S2Do g oSl Sord TAT Radpe

o D wow kave sy paarssalar aiclh dear oould
form % fbcad o 5 zow mareeaaT

& Aure wem awars o & gap o odhe marioo onodha

ATy ST Ted Sdrmandr Teaks T

I Ha feoros ovor boon s Tme when ros

Gnmmg upwith a new idea

Doz 7oz Bama & ROy S ooald B roamnd
e o beniroaaT

moodod & poorsoslsr @Tiss oF pasedinsT s
EIE-DAT Sl TS 32T T Toe mesdod T
eI M & foSd SRLRIL TN ST PRSTHR
Tl s

Developing your idea

PODELID TEE T @St A oainoll dio miel TELD I
Tl I

v Tea vl ki 7o o dockdia whedeor mwooceld
B2 Pt Soepdysior oF S pzccoads] s

v Theora ana Tardsud almbbnkod modcds of

vl peng & aasnon sdos

Developing your idea




FILL IN THE GAPS

With the words given below Complete the following
paragraph.

Customers Government  skill and cost information technology Transport

When deciding on a location a business will consider whereits.................. are. The
................... might offer some form of financial support to businesses for locating in
certain areas. These are some factors that influence the location of businesses. However
the ......... and.......... of labour can also be a factor in deciding where to locate.
Some businesses need to have access to good .................... links to deliver their
products to customers. Today, the location of business is starting to matter less in some
cases because of the influenceof ..................... .




WRITING FRAME

5 L ;N RO SIA Ul 12 NHE ROER
Lessan 2: Writing down what you are Compiele T wiing Fame. - Ease of manufacture
planning. Background | Lwas somin.. .. -
iy Eamily ks fram. . JHy parentsT hawve lhead You can alpa ups thage swpressions to desoribe yvour product:
ACTIVITY 2: here fram ..My father/mather wark a5
a My brother/siser__ . [ TRk or eess) pades TFE one faamm
Viiritz & rough draft about your kdza: This s ane of G BGeE diign Thil cama el ...
A5 for my town i 15 shutad Ithas . e e
1. Ahout me: background, sidlis, studles, swparisnce, moSvatian, alms and [Popuiation). Itls [ares]. The main 22onomic wesin Lm;.:: Krum:m
abjectivas. cams fram {industry- senvioss-agricuiturs..) ——r i
Wiou can use 5ame of this vocabulary: Studkes 1 have be=n studying at {schoal) Tl naw. My
fawourfte subjacts are . Lam planning ta study__.
Deorining Yo 4 arder ta become
I T [ B) Justiy your chalos:
= e Ekllls Iy principal sidlls ars__.
Az WA & Wihy? Id=ntiy the apportuniti=s.
azez et 1 think that my waaknessas ars _— ]
zadmindad af decioined mal Wit tham By .
TS e o e s " = How? Explain the roc=ss Nec=ssary ta maks your product ar ta affer your
E e pargloe.
"“";m ::::-u Mothvation Hy ldea of businass k5 and [ chasan it
i e e ~. 1 el I oan suzcesd # Whene? Dasoribe tha location of your businsss.
bty bacauss —.. This project ks impariant for
mE DeCas = Targst market: describe the Custamens your praduct ar servics I
targsting.
Alms, Inthe frture [ want
De=scriibing wour sicllls: objective Lis= the following wiriting frame:

(= Ty = P ST T Warking Wi | ITEovng G | PraaeT
Numos Comrmarication BT rming and maiving
Tacziogy arfarrance
[ ] Trdng, i, | Foasar Ty, | i &
twmg wadmy | rmasin | deoezeegand oy and | sy tazm
amd ateg iy | ezhing T oz | aaeeg ey
i pemgmze iy b iy and | ppaserasizay
gt | houdng bk x T
e ragar 13 wrking wlaoa g
] T ity | commaricating
MESEE A il ke ke
] e T
findnge ruemd omtustha
ozt
ok *]
iy | g
ad AERLTSOEM
g far d mpat.
EwT

2. The product or sanvice: desoribe the praduct and justiy your chalce,
&) ioribe wour product:
- Performance: .. the sp=ad ofa car, the power of a miorawave.
- Features: the extras, =.g. alr canditioning or sunroafon a car-
- Easeof servicing: Sow =azy 15 10 M
- Rellabdity: Haw Hiesly ks % ta gowrang In, say, the first year?
= Durabdiity: how bong will it lxsi?
- Basthetics: What coss it ook Nke?

- Eoomnomics: What doss it ot to produceT Can it b sald &t & profit?

The product or | Qur product/senvice I . with thase

service fmatures ] -

How? The process of mamdacturing has the hillowing
sTages
First
Sazand

Where? Wiz are aing o 521l througn the Intzmet or thraugh a
wcatian, ar bath.
It I hacated in & [o=ntrical peripheral), and well/bady
cannacted, malnynan-main strest




ROLE PLAY

STARTING A BU SINESS UNIT 3: PRACTISING BUSINESS

——,

Lesson 3: Solving problems.

Accidentsdo happen. Sometimesthings are not as good
aswe wantthem to be. Clients complain, suppliers are
not ontime, workers have problems, machines don't work
properly, the arganization fails...¥ ou have to deal with all afthis.

ACTIVITY 9

Write a letter of complaint. Imagineyou are a dissatisfied client, and you want your
problem to besolved arvour money to be refunded. Ifyou don't know how to write it
fallow the instructions belaw:

ACTIVITY 10

Answerthe letter of complaint, accepting or rejectingit. Use the supplementary
material ifyou don't know howto do it.

ACTIVITY 11

Role play: make the same complaint but now usingthe telephone. Hereyou have
some useful expressions.

STARTING A BUSINESS

UNIT 3: PRACTISING BU SINESS

EXPLAINING THE PROBLEM

I want tomake o complaint about_.

It dosen't work properly_..

First_ second _and findlhy..

This is not wihat you ell ma._.

The amount ic not correct..

Ihave besn having problems since..

Thaven't received the product yet

Thers s amistaks in the imvaics

Tha color is not the correct ane

Ifelr sick ofrer eating your men

My hair is falling down affer you put me color

The internet connection is not working since ypestarday
Ve didr't fold me that Ineed on axira product fo make this works

ANSWERING THETHELEPHONE

How can I halp?
CanIspagk to .., please?
Whe's calling, phease?
Plaase hald

Tl just pur you through
Could T speak to.. pleoce?
Who shall T say is calling?
Just a second

Tl see if hesin

Twe 9ot ....on thephone for you
Hang an a moement

DEALING WITH THE PROBLEM

Veeu can explain fo me what actually is the problem. .
Can I take your nome?
Iunderstond you are having o few problems

Wiould you like o Juct explain from the beginning what's happened?
Tm sorry for that wait

Idon't know what the problem was

Az you can imaging...

T'm sorry about this, Mr Andarzon

T can achaally leok info that for you .

Tm sorry for the incomenienos

I can asaure you

Ler me chack for you

GIVING BAD NEWS

T'm sorry, but we found the missing item hene in our factary.
Tm afingid we can't send them immediaheh.

SAYING SORRY

Tm very sorry dbout that.
Iopologize for the mistake

PROMISING TO DO SOMETHING

Tl kook imra the problem.
Tl ship the missing items foday.




JIGSAW

ACTIVITY 1

Jigsarer acthvity, =ach member of the groun willl be an =xpert In thres of the
nine price methodakogies.

Then the first group of =xperts musi join together, study the tewd they have
bebow and fll in the grid.

BpegFlimoaing..

High Infttal prica ta cover Inftial resaanch and development costs quickdy.
Surtabie for &N Innovative o protactad product (8.0, patant) and whers
dumand is prics Inslastic,

Barsimtion pocing..

Lo [Dreos 00 Jain MErosT SNEns QUICly. SUTHDNE Winen Thans &ns SUDSTaNTSE
aranambss of soals or wihen demand ks prics semsithve

Compsetitor based pricing:

Suftabbs when the market ks campetithee and price comparisons are sxsy, 2.0,

Shapping goads.

HETHODILOGY | DEFIMITION

DISADVANTGES

DMOS SmIming

DENETRATIN
rizing

compatitar based
ricing

Tha sazand group of swparts must study tha fillowing taxt and fll Intha grid,

Demand based or perodvad valus pricing:

Finm tries to actimate what paople ane willing o pay. This ks the mast mariost
ariented appraach, but it can be dificult to discowver what people ars willing ta
o

Cost plus pricing:

The finm adds &0 amaount an 3 unlt oX&tE todacids anthe price. This ks 2

simpia and, tharatora, papular pricing mathod, but kgnanas damand canditians.

Fredatory pricing:

& firm undercuts campatitors ba remave compatifian; ans compatibars beawe,
tha price i Incraasad again. This palkcy can bead Ta & prics war In which &
firms try ta undarcut aach ather.

HEHODOL0GY | DEFINITION CICADVANTAGE:

Tha third graup of axparts must study tha fliowing taxt and 8l in tha grid.

Fricz discrimination:

(Charging diffterent prioss for the same product/ssnvios, &.g. sams tads cangs
different prices lats ot night, rall Sansc are often higher ot psai: times; and
Same bars have Fhapgy hours? Weg-drAKs e REapes, The finm will incresss
the prics in sagments whars d=mand ks prios insiactic and decnascs the prics
wrhan de=mand ks prics sisctic.

Loss leadarn

Product sald balow cost ta genanata ardars for athar product &.g. ratalisrs put
wiall lenarwn birand in shop windows and sall 4 8 loss to attract paopis inta tha
stare.

Fsychological pricing:
FoCUS:=s: an Consumesr's parosption of prics, =.g. changing high pricss ta comey

, Charging £2.93 rather than £3.00 bacaus psapls regard | 25 “over £2
ressing & reduction in price [=.g. was £30,

HETHODOLOGY | DEFIMITION DLSATVANTA

DOET DNLE: precing

o
dis:oriminstian

pradatary pricing

peychalogical
ricing




CONCLUSION

® The 4Cs framework provides a wide range of opportunities
to develop strategies for language learning, integrating

content and language.

° Scaffolding is necessary to design tasks in order to engage all
the students (diversity).

o really believe that improving English will make our
students more competitive in the labour market, besides
letting them have a multicultural and richer vision of our

world.




( CONCLUSION

® We use language in order to define ourselves, to plan our
future, to offer what we have and to demand what we need;
it is in this context that CLIL is going to be developed,
allowing the students to have enough confidence in their
language skills as to play a role in the economy and social

activity.




